Module 33

6.33.1. Applied Digital Project

Module title Applied Digital Project

Module NFQ level (only if an NFQ level 8
can be demonstrated)

Module number/reference BS33

Parent programme(s) Bachelor of Arts (Honours) in Business Studies
Stage of parent programme Stage 4

Semester (semesterl/semester2 if Semester 2

applicable)

Module credit units ECTS

Module credit number of units 10

Duration of the module One Academic Semester, 12 Weeks Teaching.
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(see * below)
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Minimum intended module learning outcomes

On the successful completion of this module, students should be able to:

MIMLO 33.1 Design and manage a piece of original project work, as part of a team, for an

external client chosen by ICD.

MIMLO 33.2 Undertake a rigorous process of independent research and present their findings
both orally, visually and in written form to their peers, lecturer(s), and external

client.

MIMLO 33.3  Gather, critically analyse, and synthesise data, information, and academic literature

and use their findings to inform the proposed strategy.

MIMLO 33.4 Integrate knowledge and skills from across the programme and apply them to the

problem which their strategy addresses.

MIMLO 33.5 Show that they can operate as responsible, autonomous learners and function
effectively in a team-working environment both in-class and online (with respect to

delegation, mutual respect, timekeeping, and peer-management).

MIMLO 33.6 Demonstrate competence in communication, self and peer-directed learning,

problem-solving, and project planning and management.
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